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1. Dates:

MARKETING RESULTS

Marketing Tactics Launched/Used:

# of Units/Registrations:

2. Dates:

Marketing Tactics Launched/Used:

# of Units/Registrations:

3. Dates:

Marketing Tactics Launched/Used:

# of Units/Registrations:

4. Dates:

Marketing Tactics Launched/Used:

# of Units/Registrations:

5. Dates:

Marketing Tactics Launched/Used:

# of Units/Registrations:

Final # of Units/Registrations:

Total Revenue Generated:

Notes:




